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Intlang Consulting Group offers cross cultural marketing and 
business solutions to Australian businesses, helps them identify new 
opportunities in overseas markets, breaks down cultural barriers, 
creating optimised investment or joint venture operations, ultimately 
bringing different values, strength and business practice together.

Trade today is becoming increasingly globalised. Successful cross cultural marketers must know how 
to match the marketing mix with consumer preferences - here language is essential!  Other keys to 
strategy include: familiarising with the target market culture, integrating cultural insights, and 
learning from other’s mistakes. Some examples are noted below. 

Coca-Cola: When Coca Cola entered the China market, the name of their product sounded like 
“Coca-Cola” but when translated literally meant “bite the wax tadpole”. They soon changed it to a set 
of characters that mean “Happiness in the mouth”.
 
Fiat: Fiat released an advertisement in Italy in which actor Richard Gere drives a Lanica Delta from 
Hollywood to Tibet. As Gere is not well respected in China for being an outspoken supporter of the 
Dalai Lama – there was a huge online uproar on Chinese message boards commenting that they 
would never buy a Fiat car.

Umbro: In 2002, Umbro the UK sports manufacturer had to withdraw its new sneakers called the 
Zyklon. The firm received complaints from many organisations and individuals as it was the name of 
the gas used by the Nazi regime to kill millions of Jews in concentration camps.

“Traficante” and Italian mineral water found a great reception in Spain’s underworld. In Spanish it 
translates as “drug dealer”.

These examples highlight the importance of language and cultural nuances that require local 
knowledge to avoid or use to one’s advantage. Intlang can help you overcome and understand these 
language, cultural hurdles in order to establish a solid basis for your product or service in a new 
market. Call today for an appointment (16 July 2018). 
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