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Intlang Consulting Group offers cross cultural marketing and 
business solutions to Australian businesses, helps them identify new 
opportunities in overseas markets, breaks down cultural barriers, 
creating optimised investment or joint venture operations, ultimately 
bringing different values, strength and business practice together.

“Say Cheese!” - Western Influences in China
A Western friend asked me recently, “Do Chinese people like cheese and coffee?”  Though not 
typically part of our traditional diet, Westernisation of food is a growing trend – with more 
people in China starting their day with coffee instead of tea, and enjoying cheese with a glass of 
Australian red wine. 

China reportedly first encountered Western influence in the Han Dynasty in 166 (Roman 
Empire), when several businessmen visited and received an imperial welcome by the Chinese 
Emperor. Western influences can be seen in even the pottery used in Chinese homes over 5000 
years ago.

Nowadays, Chinese people are beginning to incorporate more western influences into daily 
life – often in lieu of traditional habits. For example, there is an increasing preference to drive 
BMWs over “Red Flag” cars (a historical status symbol; 红旗汽车); build western style 
mansions instead of traditional courtyard houses (四合院 Sìhéyuàn);  frequent Starbucks 
rather than local teahouses (茶馆 Cháguǎn); adopt western traditions like celebrating 
birthdays with cake in addition to traditional ‘long-life birthday noodles’; learn English at an 
early age; and experience western culture by studying abroad. 

Though the Chinese have integrated Western habits and foods like Australian beef, milk 
powder, cheese and coffee into daily life – they still take pride in traditional Chinese food and 
culture. However, the reverse has not always been easy with Westerners finding it harder to 
adopt the Chinese ‘smelly’ tofu, spicy food and tea-drinking. Despite this, the extensiveness of 
Western culture penetration in China continues to open doors for Australian products in this 
exciting market. 

Learn how you can capture opportunities for your business in China - call Intlang today!  
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