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Intlang Consulting Group offers cross cultural marketing and 
business solutions to Australian businesses, helps them identify new 
opportunities in overseas markets, breaks down cultural barriers, 
creating optimised investment or joint venture operations, ultimately 
bringing different values, strength and business practice together.

“Made in China 2025”
Technology development and usage is progressing 
at an ever-increasing rate in China. The push for 
greater use and innovation in technology in China 
is driven by the “Made in China 2025” government 
initiative started in 2015 to upgrade Chinese 
industry. This initiative was reiterated during 
the closing ceremony of  the 2018 PyeongChang 
Winter Olympics, when 24 Chinese-made robots 
danced alongside human performers. Chinese 
industries are now rushing to meet the goals of 
“Made in China 2025” that aim to increase the 
global competitiveness of Chinese industries and 
set up innovation demonstration zones around the 
country. 

“Trade War?”
China has completed its National People’s Congress. The new tariff plan issued by the US on 1 
March 2018 has initiated the next round towards a potential China-US Trade War. The Chinese 
Government has threatened tariffs on goods imported from the US including:  fruit, nuts, wines & 
modified alcohol, ginseng, pork, seamless steel and aluminium scrap.
The US Government would add tariffs to Chinese goods and services including:  medical 
equipment, high speed railway equipment, bio-medicine, new materials, agricultural machinery 
equipment, industrial robots, IT, new energy vehicles, and aviation equipment. The world watches 
in anticipation of how global market places will be impacted and how they will react. 
In a dynamic global economy, intricate knowledge of a country’s culture, values and business 
interactions is crucial for business success. Call Intlang today to see how we can help you navigate 
through these challenging areas (26 March 2018).

News from China (China Daily,  March 2018)


